Have a Go News Reader Survey Results for 2024

We had a 37 per cent increase in respondents since the survey in September 2022 with

a y 622 people taking part this year. The survey was offered digitally and through print and the
]

majority took the time to fill out the form within the newspaper and post back to us.

“ — The strength of the Have a Go brand remains in print and you can see from the results of this
survey that it the preferred medium for trust and reliability. You can also see the waning of main
stream media with more than 60 per cent feeling disrespected by them. We have provided
a deep insight into a large cohort of mature Western Australians who are wealthy and wise!

DON'T UNDERESTIMATE THE POWER OF PRINT

Overview of Have a Go News readers...

DEMOGRAPHICS
' |

35-54 ———> 4%

55-64 ——> 12%

65-74 —> 37%

Female 74-84 —> 37%

Male 31% 85+ — > 10%

RELATIONSHIPS

Married 53%
Single 26%
Widowed 21%

WORK or RETIRED

Retired 72%
Working 15%
Unemployed 3%

Volunteer 10%

How do they feel about retirement?

Already there and not enjoyingit ——> 8%

Already there and loving it —>  67%

Counting down the days —> 4%

Happy to retire when the day comes ——> 8%
No plans to retire - 3%

Would like to work part time >  10%

Retired Readers - how are they funded?

Health & Wellbeing

12% Health is excellent

46% Health is good

37% Health is average

5%

Health is poor

40% readers exercise daily

32% exercise two to three times per week

51% of retired readers have fully or partly funded their retirement 3% once per week
27% self funded 2% afew times per month
24% part pension 14% when they can
49% pension 9% rarely
Do they experience ageism in everyday life? 60% said No!
Have they created a retirement plan for budgeting, Yes ——> 65%
finances and income? No > 35%

i How do they feel they are treated by the state and federal governments?

67% feel they are not well respected by the State Government

72% feel they are not well respected by the Federal Government




78% says the stories in the travel section Will they travel in the next 12 months?

provide them with holiday inspiration
71% will travel

AO Where will they travel... —— > WA 59%

®> > Interstate 46%
Cﬁ > Overseas 43%

What is their biggest purchase in the next 12 months?

32% would move to

- o
Car ~ 12% 91% own a car a retirement village
House > 8%
White goods > 15%
Holiday > 60% 38% would consider 84% are the
downsizing main grocery buyer
Furniture > 5%
o o
1 What are they interested in? CEMY v 65%
S (] Theatre, arts, Health
(readers ticked their interests) music and

festivals 6

63% 56% 55% 53% 52% 49% (&

Travel Movies Gardening Wellbeing Dining out Local

Community 49%
Clubs Exercise

44% 33% 29% 19% 16%

Cooking Shopping Charity Fashion Home
decorating

Which radio stations do they listen to? What other newspapers do they read?

6PR read Monday to Friday The West Australian
61X 13% 57% read Saturday’'s The West Australian

ABC 36% 45% read The Sunday Times

Curtin 40% 45% read Perth Now

96FM 19% 14% read The Post

94.50 11% 44% read other community newspaper
Other radio stations 20% 45% read The Senior

Which free to air television stations are they watching?

71% 59% 53% 40% 27% 8% watch
watch ABC watch SBS watch Channel 7 watch Channel 9 watch Channel 10 other stations




60% of readers do not feel respected by mainstream media
See why a campaign in Have a Go News is important!

Digital Habits: Check these stats out We asked whether they respond to digital advertising?

Yes they are in the digital world but they still prefer print!

e _(V_) 78% own a computer

47% own a tablet

8%

said Yes

62%
said No

30%
said Sometimes

42% use social media
With 88% of users choosing Facebook

Social Media

84% own a smart phone

See why print is still important!!!

What they think of Have a Go News...

99% recommend Have a Go News to their friends 42% would pay a cover price
as a good source of information. for Have a Go News

How many people read their copy of Have a Go News? 2.6 people per issue
Multiply that by 80,000 copies that's 212,800 people reading the print issue

78% prefer to read the hard copy 22% of respondents
version of the newspaper read the digital issue
How long do they keep the newspaper for? What type of advertisements get their attention?
58% > keep for 2 weeks or more Product and service descriptions 69%
23% > keep for a week Subtle delivery in pretty advertisements 9%
H ()
19% > keep for less than a week Callto action 14%
Brand reminders 12%
° :
88% refer back to the newspaper after the first read Educational/Informative 60%
We asked them what advertisements they are What sort of advertisements would they like
more likely to respond to? to see in the newspaper?

Advertisements in print 92%

Ads on a digital platform 8%

<

89% have used an advertiser in Have a Go News

Government Messages 65%

What do they think about the content in Have a Go News? Supermarkets 44%
55% Love all the content - keep it up Health Products 61%
37% have their favourite sections Medical Devices 44%
8% skim through it Cars 15%
Food 54%

Furniture 17%

White goods 16%




